
M A I S O N  D E L O N E 01   /   T H E H O US E

TH E  H O U S E  ·   T H E VI S I O N  ·   T H E BE C O M I NG



M A I S O N  D E L O N E 02   /   T H E B EG I NN I NG

O U R  O R I G I N

Every house begins
with a single line.

For more than a decade, fashion illustration was a deeply 
personal creative practice. Maison Delone marks the 
moment those private studies began becoming a public 
fashion house.



M A I S O N  D E L O N E 03   /   T H E F O UNDE R

F O U N D E R  &  C R E A T I V E  D I R E C T O R

Chercely E. Damis

Maison Delone brings together an independent creative 
practice and a professional foundation in marketing and 
creative operations.

The name Delone honors the founder’s mother and her 
journey from Haiti to America—a legacy of resilience, 
ambition, and becoming.



M A I S O N  D E L O N E 04   /   H O US E P HI L O S O PH Y

T H E  B E L I E F

Art wears a
higher purpose.

A garment can hold memory as powerfully as it holds 
form.

Maison Delone approaches fashion through elegance, 
structure, expressive individuality, and the conviction that 
design can tell a story beyond the moment it is worn.



M A I S O N  D E L O N E 05   /   D ES I GN  L A N GUA G E

C R E A T I V E  S I G N A T U R E S

A language of
line and silhouette

Architectural form. Sculptural movement. Color as 
emotion. Quiet drama.

The House begins with hand-drawn studies and explores 
how each gesture may evolve into material, construction, 
and wearable form.



M A I S O N  D E L O N E 06   /   L I N ES  O F  BE CO MI N G

T H E  C R E A T I V E  A R C H I V E

Lines of Becoming
Six evolving volumes. One emerging visual language.

I   The Poetics of Pink

II   Blue in Inquiry

III   Tangerine Poise

IV   Hints of Green

V   Black, Softly Spoken

VI   The Quiet Confidence of a Millennial



M A I S O N  D E L O N E 07   /   AR CH I VE  S T UDI E S

S E L E C T E D  O R I G I N A L  I L L U S T R A T I O N S

Color. Gesture. Form.



M A I S O N  D E L O N E 08   /   F RO M I L LU ST RAT I O N T O  FO R M

I N  D E V E L O P M E N T

The first three
prototypes

Maison Delone is developing three initial garment 
prototypes as a first step toward physical production.

Current priorities include fit and construction, fabric 
exploration, manufacturing feasibility, and preserving 
each design’s original artistic intent.



M A I S O N  D E L O N E 09   /   T H E C L I EN T

W H O  W E  D E S I G N  F O R

The Maison
Delone woman

A woman drawn to originality, presence, and expressive 
elegance.

The House intends to serve private clients and 
occasionwear customers, alongside stylists and selective 
luxury retail partners seeking distinctive statement pieces.



M A I S O N  D E L O N E 10   /   C RAFT S MAN SH I P

O U R  I N T E N D E D  A P P R O A C H

Made with intention

The proposed model emphasizes made-to-order and 
limited-run production, thoughtful fabric selection, and 
lasting construction.

These are development commitments—not claims of an 
established production operation or verified 
environmental impact.



M A I S O N  D E L O N E 11   /   M ARK E T D I RE CTI O N

C O M M E R C I A L  S T R A T E G Y

A considered
market entry

01   Complete and assess three prototypes

02   Establish production costs and viable pricing

03   Engage prospective private clients, stylists, and boutiques

04   Develop made-to-order and selective wholesale opportunities



M A I S O N  D E L O N E 12   /   T H E I N V I TAT I O N

T H E  N E X T  C H A P T E R

Maison Delone
is still becoming.

We welcome thoughtful introductions, creative partnerships, and conversations 
about the future of the House.

M A I S O N D E L O N E . C O M
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